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Our Findings

Visualizing and Exploring Queries
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appearance imagery products blood types Fig.1 Dimensionality-reduced embeddings of ads with labeled clusters
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Searches using terms like miraculous remedy and healing power across Korean,
Japanese, and English revealed visually and semantically related ads.
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Conclusion

scientific vocabulary

and visual culture

Advertising shifted from spiritual “cure-all” products to science-centered modern

medicine. Early advertisements emphasized abstract concepts such as vitality or

mystical cures, while later examples referred to specific diseases and increasingly used

clinical imagery.

By the late 1930s, pharmaceutical advertising reflected the norms of Western medicine,

featuring labeled boxes, pills, and specific claims of efficacy. It moved away from

ambiguous promises of wellness or spiritual healing toward messages grounded in

medical science and visual clarity.
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